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&% (Economics) ~ ¢ 3+ & (Accounting) ~ sv3+ £ (Statistics)

(Seminar Courses)

0 PR AT B IR (% )(Management Theory (1) ~ # ZZIZ4(= )(1)(Management Theory (1)
(Theory Courses)

=k AR e (Research Methods) ~ &3+ 2 g2 5 & 47 (Statistical Methods and Data
(Methodology Courses) Analysis) ~ % % & 4 #7(Multivariate Analysis) ~ 3+ & 57#% (1 )(Econometrics)
it

%~ #7134 (Seminar on Business & Management)

R 5 :
(Categories) im—-‘m 3% fl} M
Py AR {runskmenia (Elective Courses)
(Research Areas) Course)
7 & (1% )(Game Theory) A ~ it {vg @ = 2 &2 (Network
% 5 Strategies: Method and Application) # »*;S HA €
EEKR W' F o= (Business Management and CSR) ~ & # = 2 § %4 3
(Business Strategy) Sgﬁ;g%ﬁem) (Em.plrrcal Industrial Oroanlzatlon) 2 Tti & # ¢ 2 (Global
Business Management) ~ ¢ 32 J 22 (Principles of Management)
¥ & ¥ ¢ 72 (International Business Management)
' %% 17 & (Organizational Behavior) A ~ 2% 32 35 (Organizational
ﬁe%kfz LR LA FRER Theory) A ~ e gi gz 4 4 iR 3 32 (Organrzatron and Human
(Human Resources Management) ~ ‘e J« K 3+ ¢ 12(Organization Design
(Organlzatlon & Resource and Management) ~ $e% 4. ézz # EEL(Strategrc Change Management)
Human Resource) Management) W4 4 F kg 72(Strategic Human Resource Management)
A4 kg T2 ficdy A 7 (Human Resources Analytics)
i} % % i K A& (Consumer Decision Science) A ~ i § % 75 3L
#4227 7%(Consumer Behavior Theories & Practices) ~ JR7* ¥ ¢ 12
(Service Industry Management) ~ R A 4 B 2k (Modern
=y T4 Marketing Perspective) ~ & &2 & & {7 4§ 1 3 (Branding and
. (Marketing Integrated Marketing Communlcatlons) PSS B2 [ R
(Marketing) Management) PRA%K %(Product & Service Design in Subsistence Marketplaces)

(Retailing Management & Practice) ~ ' 7
Behavior) ~

Friv#2 3 = % (Qualitative Research Methods) F a FIREG
m 5 (Consumer

& ¥ = £ B % (Corporate PUb|IC Relations)
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(Categories) i &i%ﬁ 3.% @ ?‘;ﬂ:ﬂ.
FA T AR (Fundamental (Elective Courses)
Course)
(Research Areas)
LAE 1 - fiq e R h> 2 (Economics: one way we see the
e world) ~ p4733% % 4 47(Financial Statement Analysis) ~ & 1= ¢ 3+
473 Ejj.ﬂ'? ;32_ (Management Accounting) ~ 443 ¢ 3*-(Financial Accounting) -
(Finance) (I\I/I:;rr]gg;rarlllen ) A% € 37235 & 42 (Seminar on Financial Accounting Theory)
& ¥ 4 4742351 (Business Analysis and Valuation) ~ p4 735732 38
(Topics in Financial Economics)
T + 7 7% (Electronic Commerce) ~ ¥ X E ¥ & 5 £ *
(Machine Learning and Business Applications) ~ £] % bh’ RIFTE L
(Entrepreneurship and Innovation Management) ~ 4 4 £ 372
1% (Technology Entrepreneurship) ~ ikv& £ £]#7 ¢ I (Strategy
L0 33 FHELIFTER | and Innovation Management) ~ f* 3;5’: é ¥ ’A}:}"r (Science &
(Technology and | Technology Industry Analysis) ~ & % = & 22 & p#(Business
(Technology and Innovation Growth and M&A) ~ 7 % #idy » +7(Big Data Analytics for
Information) Management) Business Intelligence) ~ # # £ #7 & £] ¥ % 4% (Technology
Innovation and Entrepreneurship Seminar) ~ FL L4 7T £ 2 &0
(Technological Disruption on the Societal Changes and Human
Civilization Implications) ~ F A4 % * 4 47 & & * (Data
Visualization and Applications)
? 8 5 § 2AR 'Fé‘F P 4 2= (12 )(Performance Assessment) A % b # () (Game
2% (Production and Theory) ~ i} 7 + i+ i 4 & (Consumer Decision Science) »#f+
(Management Operations H# #2 3 (Structural Equation Modeling) ~ # & 4] (Growth
Science) Management) Modeling) ~ Fi & %21+ 3] (Hierarchical Linear Models)
AT {uié B P LR () dpuekie i T L rTE £3542 o( PhD Professional Courses)
AT oY g g SR AR 2 L AR - (Can be used to apply for substituting for the required

fundamental course in the corresponding area.)




