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- L 12 3542 (Basic Prerequisite Courses) :

4574 (Economics)~ € 35 (Accounting)( ¢ JZ ¢ 3*(Management Accounting) )~

Szt B (Statistics)

> F—' ;fﬂ'\? ##2(Seminar Courses) :

& ~ #7314 (Seminar on Business & Management) ~ i “[# 7

% (Individual Study)

> 4 = 8F F#2(Research Methodology Courses) :

/};ZI”“"’:

% (Research Methods)
£ 4 7(Multivariate Analysis) ~

£ > ‘
> ‘.»L‘FJ'—S

- 3 5L A 47 (Statistical Methods and Data Analysis) ~ % %

3L 573% (1 )(Econometrics)

~ & ¥ 3542 (Functional-Area Courses) *

47 3P
(Area)

=2

(Fundamental
Course)

R FHAR

(Concentration Course)

% -§ 19
(Strategic
Management)

(Strategic
Management)

’? B #(12) (Game The01y)A wovs &2 B (Strategic and
echnology) A ~ j a9y M\ﬁ(EcononncAnalyms of Law)
>3k LK % (Global Technology Strategy) PRy
(Technology Management) ~ & ¥ 55F % »2 ¢ 1Z(The Busmess
Performance Management) ~ 2 k& ?'F ? LR (Global Business
Management) ~ # #5527 0% (Global Markets, National Politics
and Industrial Competitive Strategies) ~ 4 A ﬂ‘pln\’}‘r(Smence &
Technology Industry Analysis) ~ 4B ek @ 3 2 2o %
(Network Strategies: Method and Application) ~ gﬂ%%{ R
7~ E ~ Af E(Management Spemal Toplcs Decision-

makmg, Execution, Change & I_eadershlp) % B e T
(Business Management and CSR) ~ 2 ¥ ' f‘«x 7 7a%” 7 (Empirical
Industrial Organization) ~ i v% 125 & - J2(Strategic Change
Management) B 72 J2 32 (Principles of Management) ~ £ 3 &2
#£7#7 T2(Entrepreneurship and Innovation Management) . fiii
£ "ft’ﬁ, ¥ (Technology Entrepreneurship) ~ 3 1% ¥7 £1]
(Strategy and Innovation Management) ~ Ag % %@rp» £ i ﬁu*
(Customer-Drlven Entrepreneurship Strategy) Fra ﬁp

72 (Technology and Innovation Management) & i
= £ 22 i p(Business Growthand M&A) ~ L 5L A7 74 £ # & 3L
(Technology Innovation and Entrepreneurship Seminar) ~
FLEL|FTE € 4 < R id(Technological Disruption on the
Societal Changes and Human Civilization Implications) ~
B & ¥ ¢ 72 (International Business Management)

ERA LA TR
E
(Organizational
Behavior &
Human
Resource
Management)

mEE S
(Organizational
Behavior)

LA F R
(Human Resource
Management)

»? p 322 Yifp(Leadership) A ~ A (Otganlmnona1Change)A .

@ 2k 72 24 (Organizational TheOIy)A R f" A ?(]" )
(Cogmtlve and Behavioral Neurosciences) - ‘F'*Ap B A
G{abltual Domains and Decision Making) ~ 4_]-_ 4 lﬁl"'(Business
Ethlcs) & ¥4+ € 7 = (Corporate Social Respon51b111ty) p oAt
% ¢ ¢ 72 (Japanese Business and Management) ~ % F B %
([ndustnal Relations) ~ #* ¢ 72 (Compensation Management) ~
“fé«i 4 B4 (Career Development) ~ 73318 (Commum'cations) .
B I2 i % ~ $7(Analysis of Management Cases) + f5 2 £ 4
;1 TRE m (Orgamzatlon and Human Resources Management)

0 343K 322 2 I2(Organization Design and Management) ~ Wk
W TRE IEh(Strateglc Human Resource Management)




AR 38
(Area)

e

(Fundamental
Course)

B AR

(Concentration Course)

w4
(Marketing)

g
(Marketing
Management)

% 4= 444 (Consumer Decision Science) A ~ {7417 ?L“ % Uﬁ

eting Research Seminar) A ~ ' %"f‘k’ﬁp LAY S
(ConsmrerBehaVlorTheones & Practices) ~ #1374 (Technology
Marketlng) S5 (SO0 17415 12(SOC )
LAY #%ﬂntegrated Marketlng Communication) ~ A £ &
(Advertlsrng) féﬁ Z B % ¢ 72(Customer Relationship Managernent)
R A ¥ 7 4 (Leisure Industry Marketing) ~ £ ¥ 2~ £ B %
(Corporate Public Relations) ~ #ci> 74 (Dlgrtal Marketing) .
7 4 (Marketlng Theory) ~ # = 7 4 § % (Digital
Marketlng Strategy) ~ 7 * #ch5fL4 (Business DataAnalytrcs)
PRF% % & ZZ(Service Industry Management) I {7 4 LB
(Modern Marketing Perspective) ~ & 4 &2 & 9 =4 @4‘},
(Brandlng and Integrated Marketing Cornrnurncatlons) RS
B2 [ PRz}?Q)*(Product & Service Design in Subsrstence
Marketplaces) Jr it 71 7 * %(Qualitative Research Methods)
FREEEF] Retalllng Management&Practlce) W

75
(Consumer Behavior) F]

P33
(Finance)

EEL- L
(Financial
Management)

% P473-¢ 32(Intemational Financial Management) A ~ ?717:};*%(1‘*)
(Financial Econometrics) A ~ £ & HFinancial Markets) ~
«‘}'»\ P /J— K % ¥7(Decision Analys1s for Capital Investment) ~ # I,EE]
7% 7 (China Economy Studm) A 14 & RS 54 19(Analysis of
F1nanc1a1 Derivatives) ~ s ¢ §i#e2 A 54 & (Green Economy and
Sustainable Development) ~ 57#& : - yfé + B 77 ;2 (Economics:
one way we see the world) ~ p473-¢ 1227 i E%(Fmanmal Management
and Case Study) ~ P4734F % 4 $7(Financial Statement Ana.lys1s) #
79 & 38 (Managerial Economics) ~ # % 5 ¥ &7 ¥ i *
(Machine Learning and Business Apphcatlons) . H ir g3
(Financial Accounting) ~ B47% g 2432 2 % 47 (Seminar on
Financial Accounting Theory)~ ‘:"p " #fr Cheas % (Business
Analysis and Valuation) ~ p4 7% 5 72 48 %\(Toprcs in Financial
Econornlcs)

FTRER
(Information
Management)

A
(Information
Management)

LA Y ;,j%%\(MIS ResearchSermnar)A “FEFE
(Busmess Intelhgence)A =+ 78 #*(Electronic Cornrnerce) A
BFEFEREL #%(Busmess Intelligence Cases) ~ F % 4 17
(BusinessAnalytics) ~ ¥ ¥ #cdy ~ +7(Big Data Analytics for
Business Intelligence) ~ F #14 % i* 4 47 & i * (Data
Visualization and Applications)

AR
(Decision
Sciences)

KA E

(Decision Science)

4 A& 22 iT ¥ ¢ 32 (Production and Operations Management) A ~
2% 15 (12 )(Performance Assessment) A ~ 7 % 3 (2 )(Game
Theory) ~ st % % #1088 & 48(12 )(Special Topics in Statistical
Software) i} # i+ & #* & (Consumer Decision Science) -
F’L FH B (Structural Equation Modeling) ~ #* £ 7z ; e
i +7(Science and Technology Policy and EconorrncAnaly51s)
J‘ ’%1 &M $7] (Hierarchical Linear Models) ~ 53 vk 22 53
72 (Business Strategies and Performance Managernent) =&
5-7)(Growth Modeling)

AL

(Theory Courses)

B ILIZEA(— N1 (Management Theory (I) ~ ? TLIZ3(= )(#% N(Management Theory (I
("BHepAz | 236 R XEE LB » @i A AR5 o FUEER o)

(Theory Courses: Credlts earned may be counted in the 36 credits required
for graduation. Please note that they do not belong to any of the six areas.)

AR

Rt

Professional Courses)
A¥ * 1 ¢ '%‘ﬁ?bpl”?
substituting for the required fundamental course in the corresponding

field.)

Fp () Rdpaeae s T LFE S

¥4, o ( PhD

2. A #A42 - (ACan be used to apply for



