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Abstract: With the simplification of internet technology, the technical
requirements necessary for internet users have drastically declined. This has

changed the traditional communication model of interpersonal relationships and
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created many internet communities. A virtual community has to satisfy the
desire for interaction among its visitors, fulfill their need to communicate with
others in the community and furthermore deepen their degree of participation.
How a virtual community attracts and keeps its visitors is worth pondering. This
study presents a causal model of “the online behavior model in a virtual
community.” The questionnaires were filled out at internet cafes located in the
east district of Tainan, 516 valid of questionnaires were returned and were divided
into two groups according to random numbers. Through structural equation
modeling, the results came out as follows: (1) In the research model, the
variation R* of each latent dependent variable to the holistic model rated as
behavior (0.881), behavioral intention (0.386) and attitude (0.691) respectively,
which shows that the revised theory of planned behavior is an acceptable model in
the relevant online virtual community. (2) In respect of the double cross test, the
cross validation index (CVI) read as 10.87 and fell between a significant level («
=0.05) and a confidence interval (10.13~11.64) when the calibration sample was
taken as the basic model; conversely, the cross validation index (CVI) read as
8.32 and fell between a significant level (@ =0.05) and a confidence interval
(7.77~8.89) as the validation sample was the basic model. The two sets of
samples present cross validity; the research questionnaire and model are highly
acceptable.
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4.3 BAEHCS A 4
% SEM %S Imi b peil AR > MR L F S RBT AL i
i (fit) » SEM 22 53+ £ 4 (Chi- square)mﬁmﬂ e 2 X

L I g T =y )ﬁ% 2 SEM # i & & chfp B s3> 35 R (Joreskog and
S6rbom,1996) - i f#%s_'\ A A e 35 A Bt hpe i & A 7 (model fitness) £
R N4 > A7 4R Bagozzi and Yi(1988)2 Joreskog and
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index, GFI) ~ 2% 1S éhfe if & 45 ¥(adjusted goodness of fit index, AGFI) ~ - 32
1T 3% £ 327 12 (root mean square error of approximation, RMSEA) ~ & # fie if
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AR 52.75 2 1.57 1 51.18
Rk 65.15 2 2.43 1 62.72
(i WA 158.05 9 50.19 8 107.86
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Bagozzi and Yi(1988)i2 tk Jf #4k A % | chR 34 U T £ o yP 2 H p d Bt

RS E=OE S NN A IR Y L oy 5017 AL 3
% 1% (Chin and Todd, 1995) » ##7 3 2. y* &2 H f o B (@] 3 3(1.645) » &
FELREA ) PBE S AFEL L BT BRL PR I MR
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T

Mol o B docdk T A B 406 ¢ Pl BTG

LIS 2 EES A

*% p<0.05> **% p<0.01

PR EE- S SRS TS |

L6 FETHNSTE 25 FHE

LSS TN LU

N i A p % Fi |24& W |BEX
(Dependent Latent | (Independent Latent Variables) |?x% |»x% TiE |[»c% |22
Variables)
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(0.881) ~ {7 5 P (0.386) ~ A& & (0.691) > 2 # &7 & i 4p MAT Taylor and

Todd(1995) ~ Chau and Hu(2001)+* # TAM,TPBc 4 f# X TPB# 2 ¥ i
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