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2 L. Y. Lin & I. S. Hwang, C. S. Wu: A Study on Relative Importance of Economic 
Incentive and Partners Trust under Different Type of Strategic Alliances 

---An Example ofTaiwan Soft Drinks Industry 

~-~=*~'·4··'·4·-~-,·~-~,~~· 
ABSTRACT: This essay explore whether the difference exist between relative 

importance of economic incentive and partner's trust under different types of 

strategic alliance. This essay can be divided into two parts. The first part is the 

case study, the result was that there are five types of strategic alliances existing in 

the Taiwan soft drinks industry, hereinafter referred to as "Production Contract I", 

"Production Contract II", "Distribution Agreement", "Product Extension" and 

"Brand Authorization". A mail survey approach was used in the second part, 

resulting in the following findings: Companies, which chose "Production Contract 

I" and "Production Contract II" considered economic incentive more important 

than alliance partners' trust. Companies, which chose "Distribution Agreement", 

determined alliance partners' trust more important than economic incentive. 

Companies, which chose "Product Extension" and "Brand Authorization", 

considered alliance partners' social relationship more important than economic 
incentive. 

Key words : outsourcing, strategic alliance, types of strategic alliance, economic 

incentive, trust. 
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1~1 'ti 4-4 : ~;}f £ J'o ~t~ 1f ~ *- ~~~ M_ a!]* WJ ' :Af;, *- ~~~p M_ 
~*-~·~·-M5#*M•a~~--*~~~ 
)}{j Ji\.Fft 0 

~--~~t~m·£~~-~*-~•M~~£~M~••~~ 
•~~~~~·~£~~m•~-~~~-•~m~~~WJ£~-a 

*-~·M~Ao~~-~--~~·~-·R~*££~~~£~* 
•·~-~M~#·~,~£~«,ilii·~,·%~«,M-~«, 

-~--·~-~~~~-·-· 0 ~~~18*-~·M~At·~ 
~-·M··~~-~--~·~-~~-8~-~-·MC~t~· 
l:\ 82 ' l:\ 88) 0 

£~~-~~~a~~*~~~M~·~~•~•**M-5#~ 
~-&~~·t~~&~~~~5#~~~~~~·~~~~#ili~ 

~~~R~·~~~~k~Ji\.Fft·~~~---A~~*-~M~aa 

~A~*-~M·~···~~-&M~·~~*-~•M·~~~~~ 
*M5#~~~-~·-~·M5#~~~C~~M~'*M•a) 

~~--*~~-~-~-~~~*0 

~~~~~•~•~·hiiiWJ&~~£~~m•~-~~A~m· 

-~§~~~*~*·~~~·~~~~~-#~~~~~~5#. 
~~~·~~~~~~~T~~-MM~·~~~~~*~~~-~ 

~~ 0 ~~~*£~~-~~~~·M-5#-~~~~~·M~~~ 

~~~~Jilfft··~~~Ji\.Fft*~~~~~*'*~~~~*~~* 
~M~o~~h!iiWJ~:AJ£*-~·M_~~*~·~·5#~~~~-­
*'f.i4.14.11f:~~.~£j~-~ ~:Af£ o Candace ~Wiersema ( 1999) .tlli ili 
.M-5#~~~3~,~~-&~£1,#$~-···~·M-5# 

~~~-&~k~~M~o~~~~)}#~-~#-ili*~~~~~ 

1~1 -t>t ~o T : 
1~1-ti 5 : ~~£~~{it~*-~~~ M a!J hiii WJ · :Af;, *- ~~~ M ''* *- ~ 

·~·-M-5#~~~~--*~~~-~-~0 
1~1-ti 5-l: ~;Jf£~~{it~ *-~~~Ma!JhiiiWJ, :Af;, *-~~~Mi~ 

*-~·~·-M5#~~M~~~--*~~~~ 
1~~* 0 
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1~1 "tJt 5-2 : Q!;}f J'a JlY?&:{l[ ~ * ~Jf~p ][ ffJ ffilt ~ ' df £ * ~Jf~p ][ i~ 
*-~~*·•M8#~~~~ft-J~-t*~~~~ 
;J'* Jil Fit 0 

1~1-ti 5-3: Qi;JfJ'a!lYf-&:1l~ *-~Jf~Ma!J».lt~ 'df ;_ *-~Jf3p][i~ 
*-~~*·•M8#•M••F~-J~fit*~~~~ 
1~~* 0 

1~1-tJt 5-4: Qi;!fJ'a!lYf-&:1l~ *-~Jf~Ma!J».lt~ 'df ;_ *-~Jf~p][i~ 
*-~~*·•M8#·M·-~~#t4~~~~ 
;Jj Jil Fit 0 

4.3.1 ~~Jf~][~ ~ 

1.1-a~~~~ I *-~Jf~M 
Forrest ~ Martin ( 1992) M~ 1. a Jf~ ][It~~~ tt ~ 1-tt -0- ~ 1\ .:I..!£ 

a-0-~ft-Ja£o4k~~~a~(~80)~1.a·~·][Jt~~~».lt 

~tt/Jcr.:I.. (OEM) ~#eL o *-kt~ ( ~ 80a) t.~~iJrl.~~~~-~~11§] 

~~-~-ft-J·M~~1.a~~o~#~(~90•l 3)~ili~eL1. 

a :1f 1 11Hf.4- /Ja.:I.. J ' 1 % ;f-4- /Jcr.:I.. J ~ ~ ::Q i\. o *-~ 1E M~ 1. a~~~~ tit~ 
Jf~p ][It~ ~ : 1 3! :il& 1f iT~ ~~ ::Q i\. ' ~ tt /Jcr .:I..!t a ( OEM ) a!J Jf~p ][ ~~ 
~J 0 ~t~1.a~~~Itit~•][Jt~~~~~~~-t·-::QR~ 

*1.a~•·~-4~*a£~•·~#~~·ilit~~·M%~•· 
i~ ~ 1'F • • lit~ $. Jll ;f}J- ffJ Jf~p ][ ~~ 1~ J 0 

2.1-a~~~~ n tit~lf~PM 
*-~1EM~1.a~~~~ ll tit~lf~rMJt~~: 1 ~111.ii'5. t, -4 

~*~#~~~1.a~•·~-4~*a£~•·ilit~~·M%~ 

• • i~ ~ 11 • • lit~ $. Jll :t}J- a!J lf~P M ~~ 1~ J o 
3.P:'ieA~ tlh It~ tit ~lf~r M 
Forrest ~ Martin ( 1992 ) M~ 1t i~ / PJie. i~ Jf9p M It ~ ~ : m ~ 1t. -0- ~ 

HM~~--0-~ft-Ja£o4k~~~a~c~so)~a£Rm~~1t 

i~ ,&. ~ 1&. Jll ;f}J- Jf~p ][ o * -k t~ ( ~ 8 0 a ) t.~ ~ iJr l. • ~ • 1t i~ · ~ 1&. Jll ;f}J­

¥~~~~-~-·~~l.·~~HM'~~~~~-ft-J•M·~~ 
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«A~M~~o*~~~~M~~~·4·M~AA r~~~~~ 
t·-~~~A£~.,~#~B,~A~-,~%~-,-~a5· 

J1- ~ ~ 1# ill t 1&. B ~itf t 11. a9 Jf~p M nM 1~ J o 
4. A J'o .~t ~ 1v ~ • 4 Jf~p M 
A£-~#~·4-MM~~#~~~A~~mMt~a~~~ 

~S9 •4Jf~PM, ~:Yik*tt.;-. C ~ 82, ~ 88) r!T~$Ja9 J. £1Jt~itz~t 
-@- o Porter ~ Fuller ( 1986) , Pekar ~ Allio ( 1994) M!f J. :t i'fi ~ Jfgp M 
~AA:~~iltt-~~~~·S9-Mo*~~~A£.~#~·4 
lfnM~AA: r ~1Jt1i.i'fi~t, -~~1#A£~1t, ~%11. · iJ­
~~-~*~#~B,~A~-,illt~B,MI~-,-~a5• 

i'fi ~ S9 Jf~p M nM 1~ J o 
5.£){¥~tl~ .4Jf~p­

£){¥~-~-4-M:it.~£){¥ffl~-*~£){¥~ffl-~-~~ft 

**'~**itA£~•~£X¥*m·~~•*••~~~~ta9 
~#·M,~A~-'illi.M,~%~-,MI~-,-~a5• 

ff.J:~1Jt~i'fi~ o *~~M!t£X¥fttl~·41fnM~AA: r ~1Jt~i'fi~ 
t·-~~-~·&£X¥~-·J1-~~*~#~B,~A~-,ill 
I i&.flJ , ~ %11. , itf I 11. , ,l~ ~JJ!i5 S9 lfn M nM 1~ J o 

4.3.2 ~~~~ ~ 

-~~~~~~*·~~~S9~•·*~~~-~~~~AA: 
r~M·4·M*fi·4-M4~~~~*~~--~S9t~•&Jo 

1.~1~~* 

*~ ~M!f ~1~~ *~A A : r ~ ~t. 4Jfn M*ff~. -tf.lf11!~A 
*•'A~~--~,A~*I6•~*'A~~*~*·~~~t 
;fJL ~ & J o ~ 1~ ~ * M!f 1Jt r lf11! ~A* ;I:~ J ' r ~i 1l ~ t~ ~JiU~ J ' r ~i 1l * 
I 6 ~t ~ * J , r ~i 1l ~ * 11: * J • I!S11@ ~ t*J lllt ~ , 3i t.A r qjo '$" ;;r:: M :t , 
;;r:: M :t , ~ .~5 ;;r:: M :t , ~~ ~ :t Jl , ~ ~5 M :t , M :t , qjo '$" M :t J a9 $ 
JL 4~ ( Likert) -1:: ~5 ;_ :fz -m ;_ z o 

2.~?,ta~ 

*~~M!t~?,ta~~AA: r~~t-4JfnM*1t~-~~*y£;f! 

~-,~~A£~*~M,~ft~A*•S9a~,~~~~S9R*h 
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a~ i:;ftt£& J o ~;JJiJilfkWf1K. 1 i~Y i:;fl.t~ ~ J, 1 ~:ili;l £.1.. 111B:tM J 
, 1 ~ -ttt .i! A 111 .t~ a~ Jil fk J , 1 .tw )i 0- ~ a~ ~t -t .h J f. 7i 1iJ ~ ~ , 3i £A 1 

,il: ~ "T rp1 % ' "T lp1 % ' -i::- 21- "T rp1 % ' -~~ -i::- % 1"1 ' -i::- 21- rp1 % ' rp1 % ' ,il: -:It- 'I"' -"1' I~J ,v:..;- "I' I~J ,~ /f.3 ,,,.p -'1' 1~-'J ~~ I_..._ /f.3 ,~ .7U "'F.j , ... o 1~-'J ~~ 1~-'J ~~ -1!-

'*" ~ ;t J ~ * .kAt ( Likert) -c .~5 ;_ :R 1tJ ;_ ~ o 

4.3.3 1~ 1£ 

Sitkin ~ Roth ( 1993 ) t.~ ~ 1~ 1£ *:.. .t~ A 1r, 1t Jf~p M :f~ 1-f- ;;Jif 1~ ·~ a~ f£ 
&·*:..~-M~#~-:li~~~M~~:li·~~M~~ff-o*~~ 

!f-::tf Sitkin~ Roth(1993)a~~i!-' M~1~1£Jt"~: 1 #.f~i*-~Jf~p_M=tf-1t 

WM~#;;Jif~~~s&·~~*:..~-M~#~~·~~~~-M-· 

a~ i:itt£& J o 

1. ;f.±. • n~ 1~ 

*~~M~;f.±.•n~1~Jt~~: 1 #.t~i *-~Jf~p_M=tf-1tlf~p_M:f~#~jl'ij 

•-~•~~-~M&-~~~:t~i:~s&J·~~~•~~~m;_ 

~~1K.0 ~a~ 1 j1'ij • J' 1 ;f.±.•!~1ir. J' 1 1t t~ & J' 1 ~1'Ft~ ;t J f.~?E 100~4 
1iJ ~ ~ ' 3i £A 1 qf- 'f ~ ~ ;t , ~ ~ ;t , ;;Jif 1.5 ~ ~ ;t , i1. ;;Jif ;t ~ ' ;;Jif 1.5 

~ ;t , ~ ;t , qf- 'f ~ ;t J ~ * it ~-t ( Likert) -c .~5 ;_ :R 1tJ ;_ ~ o 

2 trt% Bfl M< li'A. 
·..l17r _DIL.,·'..X-·~ 

*~ ~ M~ ll~ M ~~.~ Jt ~ ~ : 1 #.t ~i *- mi-Jf~p M =it 1t ~:f~ #a~ Jf~p M ~~ 
·-~#~~~-M---~~--A*-~~-~=tf-31~:2:~8 
& J o Jf~p M ~~ .~ M~ 1K. 1 ~ 't a~ ~~ .~ J , 1 ~ :r:JJ a~ ~~ .~ J , 1 t~ #H~ .~ A * J , 

1 1-A tt Jf~p M :f~ 1-f- a~ .til J f. l!E 100 ~4 1iJ ~ ~ ' 3i £A 1 qf- 'f ~ ~ ;t , ~ ~ 
;t , ;;Jif .~5 ~ ~ ;t , i1. ;;Jif ;t ~ , ;;Jif 1.5 ~ ;t , ~ ;t , qf- 'f ~ ;t J a~ * it 4-t 
( Likert) -c .~5 ;_ :R-ftr ;_ ~ o 

*~~~~~~~~#JlS~*-~-M~~~~~·~~~~~ 

M~$t~•-Jlt·~*::tfi~~;;ff~··-*:..~~~#Jlt•• 

~~·§~;;Jf~~~~#~•~•0•-t•R•~•~m*•&~ 

•-t•R·~~-*£3~~·t-~•Jlt••·~~*~~~~ 
;f4 ~ ;1'4 ' • ~ *:.. £_ ~ .tJ~ ~ ~ .Ill:. ~ it -t ;}! a~ ~ ;_ ' 1?1] -!to 111 J~ ~t * ' .ti {;/Lt 

~ 11:. t- o :!! ~ JI:I:. - Jl t a~ *-~ li~P M ~ ~ ~ ~ ~ , ~ * *:.. hilt j1'ij * it .1.. 11 
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*···-~·~~*~~-ff--#$~·4···~·k~-~ 
~§~~~4·M~k4~~~····~~~~~·k~#~~~ 
,bffJ'E~Uo 

*,bffJt~t~~~~#~#-~~~•a·••~~#•&~~~ 
4l!~ M • ~ iTTJ qjo 100 )}1] h& jij o .3:. -t-~ i ~ ~ -t- 1-A l 4l!~p M • ~ ~ -HJ: itt 31! 
ff~Jt··~~~~~M~ttk~-~~$~·~~~~~~~~­

*~~~·~h!ltjij~Mt4•M~~·~~h!ltjij~~~~~~~~­

M~#~M*·~~4·M·~·iTTJ~~·~-~~*--M~·· 
M • ~ ~ ik - - M 7'1 ' Jl'J .fad! ~ ~~ # .;c ~ M ~ ' fiT 1-A * ~ Jt 7J #~ tfal ~ 
HbW-*~~~~~~M~* ~·~~~-M•**~-·~~-

Iff{ ::;;;,., -11" k.1.:L IFJ ,,y, 'W\. 'I'T /:£.. '* t:I'J li"K jWJ ' IIIJ J;A * ~ "19P .JJll- -"f" 7f; /iq WL *~ * )] 1''1 -'" 

1ft 0 

*~Jt~~#~·~~·*~h!ltjij~-·~~~~~-·~~· 
*M4·31!ff*~·-~#h!ltj\ijtt•~~~*ffl31!ff~t4•••~ 
@] $t!T-tk tt a0 r", ~ o 

~--~~~ffljj!ff~t4•··~£-t-~i~·~~··-~ 
-~~~~~~-~·~MT#$I·~~*~~~W#o·~~M 

~k*C~~~~)~~~&«~·~~--·~~%M*·ffl~* 
~ W71'4-f& ~~'**-~1Jtm 0 

4.s r12~ ~:t~:~t 

*~*~J'E~•~tl~aa•tt~~~~-t-·*~Jtffla#~M 
4~~#~26~·~T~#~~£*T#-~#**I~ttW#~a 

~~·*-~--~~tt~••m•~~a#·•~#*~~ffl$-~~ 
~1.t~-~§·~~~-h!ltj\ijffl~Mt4•M~~~···~~~~ 
'tk tt J~ ?* ffl it F:t, ~ r", ~ ( closed question ) o/ ~ j? ~ - ~ r", ~ 

( multichotomous question) o 

~J'E~-tf~~~*~~~Ji!A~··ft~~--~·ft~·~ 
6•~*·3~~*-#¥~~~~~i~oM4~~a#£-t-k$­
~ Doz f-A ( 2000) · $ X.J.% f-A ( !:\ 89) ~ M 4/Jo 1-A {If ct iTTJ ~ o ~;f,t 
~~~@~~.;b-~-~··~···~~£Ji!A~·~~~·~ft~A 

~·~~~-~~~~~a%h¥~~~~~i~oM4~~a#£ 



24 L. r Lin & /. S. Hwang, C. S. Wu: A Study on Relative Importance of Economic 
Incentive and Partners Trust under Different Type of Strategic Alliances 
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I--*" }5 Bloom t- A ( 2000) a!; ;tffil-.1.& .&. * X.~ t- A ( ~ 89) a!; Po,%- JJv J:.A 

fi? ~.t ifiJ ~ 0 

~I5#~~·M~~~M5#~~··~·~~·~M&·~ 
1"F ;t~ ;t t- fro 100 ~ J~ {iJ ;_ ~ o Po, %- ~ J~ "t~ tt .±. 1- -*" }5 Eisenhardt -!4 
Schoonhoven ( 1996 ) a!; ;tffil-,1.& • Candace -!4 Wiersema ( 1999 ) a!; Po, J~ • 

~&*x.~t-A(~89)~M%-~~·~ifiJ~o~M--M~~M8 

#~~~~•••·~~~~•••·~~·•At·~a5#~3 
,l t- fro 100 ~ J~ {iJ ;_ ~ o Po,%-~ J~ "t~ tt .±. -t--*" }5 Gulati ( 1995b • 1999) • 
Candace -!4 Wiersema ( 1999) a!;~~& • 1-:1- .&. *X.~ t- A ( ~ 89) a!; Po, 
%- JJv J:.A fi? ~.t ifiJ ~ o 

A~M%-~~~M~~~~~*~·*~~~-!4-M·*M%-Q 

~~~·-~~~M••~•~fro*0~~ff~~·~~-~~n~ 

··~-~~-A~·-~·~-~~M~-·~-~~*0~~ff 
~~o~~~~J4~~·~~fro·~~-~~~·~&·~~~~~ 

~m~-!4~~·~M%-~m~J4~~~~~•mo 

4.6 f-*41.•~* 

*~~·-~~~•m•*M%-~MA.±.·~M%-ma~~~­
~Mlill~t:J.A~~Po,i!- • t:J..},t~Po,%-m~t$- o it7'Gti~100£.#Ji~~~ 
~-~W#·~~~0.~ti.h-!4~M···~·~·~*~~M· 
.},t 1# W 7f-4 ' .1-:J. :f1] ~ 1T ;tfaj ~ J4 ~ Po, 0 

~1~~~#0·~~M~*'*~~·7'G~«g~-~~0 
~·%~M-t-~ff~~~-!4~M·~·4~0~~hl-!4~~*#~· 
~·K~M~~-~~M%-·m-~#t--~•t•*~~~~*' 
-~-~M%-·~~~~aW#oM%-*ili·~~~~«g4~~~ 
~t ~~J Po, %- · -:!to e. ~t ~~J M • ;tt .t- -t JJt ~ ~ tt if1 it * m · -:!to i. ~t ~~1 M ~ifl * 
M%-·~•*•~•*mo~10~~«g~ff~-~•a·~15~ 
~ff~~~-ao~20~~#M~&4~0~·~«g~-~~*' 
•**~~M·~~~~M*M·~ffA~~M·A*~~~aW#o 

~MM£·~~W#~-~~·~·~~~~·~~4•*·~ 
«g•ft~~~A·~4~~~;t~~-4-~~·~·~ffW#~ 
Jl'. -!4 7} :fiT 0 
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4.7 ll7F+7t~.Jf4i!-

*~*~~-~~--t~~~~-~M~M~·~a*~ 
~~m~-~#M~M~~£·~~~aW#·~T~m~~~ 
tt)} ~Jt ~it- faH.di it* a!J #/t. tt 4~ ·ti. 7r ' * ~ ~ t* ffl Cronbach 's a ;ft 
it{~ ,;, .:L Jil- a!] 1-t & ' t* m I!S) -t)} ~Jt it- ( factor analysis) {~it{~ ,;, 
.:LJii-~~&·~~*~~~~~~-~~••M~m~~•~• 
:&. a!J t ;ft Jt it- o 

5.1 Jl;f47t~ 

iRtttJ.liJ ~ •t4~hilt/l}f ~ ffft , *~~ '*~ 78 ~hilt/l}f ~ 5151- M ~ , # 390 

~··*~·-M·4·I·-~-~-~M~o~~3~~~~·#.:L# 
~-~·~~M·~&-AJ*«~~~~~·~~~«~*Aft#M•# 
:ff 47 ~~6Jsifu, hilt/l}f~:tts~t-$~0 60%, ft-t..::.~:~:t~~.t:ff#.~._~t*4Jf~F 
I ' }] ;;ff- ~;I ~~~ro, ~ o 44 ~~t$t *4Jf~Ia!J/t} 6] t , # £•j1]114100 

·4·····ft-t;;ff11M···#~~~~~A)}#•I!Sl~;;ff~·-#;;ff 
1 03 14- ' @7 ~tit *hilt /l}f ~it* Jf~p I 14-. ~ J.! ~o :.f<, 2 ?Jt :;F o 

*2S~&*hilt'jl}f~·-··#a~#* 
Jf~p··-14-. ( 14-) hilt. ~it ( ~ ) Jf~p ••• ~.~ 14-:tt ( 14- ) 

I 23 23 
2 5 IO 
"' 6 I8 .) 

4 5 20 
5 2 IO 
6 2 I2 
IO I IO 

% tt 44 I03 

*~s~M~~£·~~W#~ffL~~~~~~-~~&7t'#·•;ft 

~~*•m~~~-,;,~-~~•&~#~·~A~~~--~~~~~• 
$•:.f<.-FM~a#~~M~~f~~i~-~-o~~~~--,;,~~~& 

)} i!f .~t * ~ J.! ~o :.f<, 3 ?Jt :;F o 
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;f. A;-. 
~~ Cronbach's a 11 

~1~&!iY<>f>· 0.72 

~{,t Jilfk 0.89 

~±it nru 1~ 0.82 

~t~ M. ft.sUI@: 0.85 

WiL·~~&~~·~~-~ffl·ffl~~-A~~~*·~~-~· 
~~t~&W··~~-~~·~A~~~·~~M~¥*~,~~M-ffl 

~~-A·M~#~~·M~···~-·~·~~·~~~-·~··~ 
f~h¥*~·~~~-~~~*~#~*~*4M~·~~-~~~*i 
1aj i ~~ -tf. 0.5 tA-'=- ' 4-t fJU.t ~~ 11-% ~ ~Jtk tt 1 a0 -1- .,j<_ ' M~ ~-* i t;c $:I& 1~ 

*Aft1~~*Ji1li 57%, l&~*A~J;i-~t.{J 75%, *~~11§lhff-J't:~ita0W 

i~J~•1f-~a0~~4:S~Lii. · 

;f. A;-. 
,~ ... $~~ -t;f•dO ,'1!1~~-t~.f.fi: 4:ttJU.t ~lf-*'~"' .i 

~1~&A;f.. -100~-t ,'1!1~ I : 0.50 2.27 56.80% 
,'1!1~ 2 : 0.78 
,'1!1~ 3 : 0.83 
,'1!1~ 4 : 0.86 

)]-- {,t Jil Fk -100~-t ,'1!~ 5 : 0.81 3.01 75.25% 
,'1!1~ 6 : 0.91 
,'1!1~ 7 : 0.88 
,'1! 1~ 8 : 0.87 

~±it nru 1~ -100~-t ,'1!1~ 9 : 0.80 2.58 64.56% 
,'1!1~ 10: 0.81 
,'1!1~ II: 0.83 
,'1!1~ 12: 0.77 

~~M.~~~ -100~-t ,'1!1~ 13 : 0.88 2.88 72.04% 
,'1!1~ 14 : 0.94 
,'1!1~ 15: 0.86 
,'1!1~ 16: 0.70 
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*~~~~~-~-~m~•~a£~t*~••·~~~~-*~~ 
+t!* • PJTl-A{*ffl Shapiro~ Francia (1972) ~1iiti!1t~ft'fftH±*~' 

*~M;*W'=0.808 • P=O.ll>0.05 • i.t1f{E.~E.'fftH±1~.U&. • -ti3!ffl ttft~1ti 
~1~ltJtatyi-~ .I-J\. o ~ ~1~ltitft ~Jt *~l.! -:ko ;& 5 ?ITiG • 20 1m-T1~lti t:f ~ T 
1~1tJt 4-3 ~ 4-4, 1~1tJt 5-3~ 5-4 *-~i1lJ<.A~9r . Jtit- t61m+1~ItJt.tS)~i1l5~ 

l!~ .t_{~ 0 

li~.M?J:! ~ .bif /t1KHi 
#: ~ .~t * N .if.!~ i.t 1 .if.t~i.t 2 tit Pit 

1.1.~#.~31:! I 
I -I 27 24.22 23.37 19.441 0.000' '' 

(3.19) (3.73) 
1-2 27 24.22 I7.07 19.763 0.000''' 

( 3.19) (6.46) 
I -3 27 23.8I 23.37 8.837 0.000''' 

(4.57) (3.73) 
I-4 27 23.8I I7.Q7 9.854 0.000' '' 

(4.57) (6.46) 

1.1.~#.~31:! II 2-I 
45 20.87 22.64 I4.734 0.000' '' 

2-2 (3.88) (3.26) 
45 20.87 I8.38 14.883 0.000''' 

2-3 (3.88) (4.61) 
45 19.09 22.64 3.393 O.OOI' '' 

2-4 (7.27) (3.26) 
45 19.09 I8.38 4.749 0.000' '' 

(7.27) (4.61) 

~C.iilit!h~-IJ:! 3-1 18 19.6I 26.28 21.932 0.000' '' 
(5.30) (2.45) 

3-2 18 19.61 24.28 11.208 0.000''' 
(5.30) (3.71) 

3-3 18 21.06 26.28 12.135 0.000' '' 
(5.58) (2.45) 

3-4 18 21.06 24.28 5.010 0.000' '' 
(5.58) (3.71) 

i_ J'a.f.)U~ 1$ -IJ:! 4-1 9 16.56 23.44 8.470 0.000''' 
(6.00) (2.60) 

4-2 9 16.56 17.56 8.346 0.000''' 
(6.00) (4.98) 

4-3 9 17.22 23.44 2.I45 0.064 
(5.09) (2.60) 

4-4 9 17.22 17.56 8.808 0.442 
(5.09) (4.98) 

J'a!l$;J1::jjf-IJ:! 5-1 4 
21.50 

26.25 16.385 0.000' '' 

(6.03) 
(2.06) 

5-2 4 19.50 25.266 0.000' '' 21.50 
(6.86) 

5-3 4 
(6.03) 

26.25 1.748 0.179 21.75 
(2.06) 

5-4 4 
(4.57) 

19.50 1.744 0.179 21.57 ( 4.57) 
(6.86) 

tt U!-5Ji\l*l.tt:f:%.Hf-11!~" 
2.* : p<0.1 • * * : p<0.05 • * * * : p<0.01 



28 L. Y Lin & I. S. Hwang, C. S. Wu: A Study on Relative Importance of Economic 
Incentive and Partners Trust under Different Type of Strategic Alliances 

---An Example ofTaiwan Soft Drinks Industry 

*~~~~-~~•m~~~~~#~•~•4••~~AEa~~· 
~p (1) !i~~#J~ I '(2) !i~~~!J~II '(3) i!§C..ij!jtJh1(~ '(4) ~t?ot.,t~ 

1f~ ' ( 5) a"'oAAt~:fl[ ~ 0 

"Jf"t'i~~:7itiJ#~ft.fttt:fft1($:-t'iMi*- • 20 100~~-f1~HJL 1' • 1tJJt~ 16 100 

~~-f~~-~~~~#·~4~~~-f~~*·~~#o~~~~-~~ 

ft.~t*-~£-t-1tJJt~or: (1) J!;}f!i~~~!J~ I •4lf~pMa~h!ilrJT · ilf£•4 
lf~P M iA • llil -t s{f · #~ ;;pf ~ llil a~ tEl :tt :2 -t- ·ti ~ m- lf~ M ;f$1-f. a~ 1t 1:r o C 2 ) 3! ;}f !i 
~~~~II·4·M~h!llrJT·ilf£·4·M~·llil-t~·ft*~llil~~-:2 
-~Hi~ m- lf~ M ;f$1-f. a~ 1t 1:r o C 3 ) 3! ;}f i!§C..ij)j tih 1( ~ • 4Jf3p M a~ h!ll rJT · 3lf ;_ • 4 
lf~P MiA •llil -ts{f · lf~ M;f$1-f.1t 1:r a~ tEl :tt :2 -t-·ti ~ M-#~i;pf~ lliJ o ( 4) J!;}f~ £ 
-~#~·4·M~h!llrJT·ilf£·4·M~·llil-t~··M8#~·H·~ 
tEl :tt :2 -t-·ti ~M--~1(\A*, ~til Jitfk o C 5) J!;}f£AAt~:fl ~ .4lf3PM a~ h!ilrJT · 
ilf£·4·M~-~-t~·-M8#~·~·~~N:t-t-~~m-~~A*' 
~{j Jitfk 0 

5.3 * g iii ;t 

A~~#N~~~~~#~-M~~..--~~·~"t·~~~~~ilf« 

•·*~~M-~A~~M·~-~···~~~~Uh!ilrJT~~m£*~ff~ 
~i*-lt Ut~ C focus group interview) · ~ M ~It*~~ a~ :fJJ iV .~tt!fff .. ~ .. Ai · 1tt * JJ. 
••~~*•m~Aaa~•••*~~~o~rA*~~•m~g·~~ 
jk .$. ~k .,·.;r:, ~ 0 _, .._ Jt -1tr ......., ~~ 

5.3.1 !!.»iii ;t 

1.71- ~J\-4Jf~-~ ~~mfd~~qJlf! 

*~.A.•4•m~~~~~~~~~~·~a~~*~~~~~~~~ 

~~o*~~~~-~~~-~~#*~.A.•4••~~~·•m£a•m 

~~·~-•m~*~.A.•4•m~~~~~ft~~~·~~~-~~-~ 
~~~~·~"t-~m~~~-~~~~~~*~ilfo 

2.1: '& .4lf3PM·~~JJ.tlfff~:f4 
~~·*~#·4·M~~·-~••+·*~~*~Cm~e~ 

Wiersema (1999) ~ •. w.& • ~ tl:l -100 !: JJ. x ~ A *l'- t!fff ~ i±. x t~-JJ. t!fff a~ ~ 



Chiao Da Management Review Jot. 24 No.2, 2004 29 

··~~MA~~~*~-~~~~~~-·~M~·~-4~M·~~­
~m .f- J.t»M-~.:t..~ x. o ~ ai-51 m -=-100J.ttffila~a.w.&r!T7t3 ~ a~-~~ti • 1t • 
4~--~3~-~~~~·-~~~.f-~-M-~~~~-~~Jt..:.t..~· 

~-~-4~M~»Ma~·~~~~~·~~~-~T·4~MM~~~ 
tffil~~ti 0 

3. J:A #£5~tfs ~ -ili:AiHt 1:£- Jitfk 
·4~MM~I~~-~-~§*~'*~~~~~~H~·~~~* 

:t~t.lf~PM'*~1.f.~1t1:r o 1§.k*~1ta~~Jt+1~lt5t 4-3,4-4,5-3 a 5-4 #£Nt.tt 
~~M*~*3~~~oJt~~~k~-~-~§*~~-4~M·*:t~ 
~M3#~~~·~~A~~:t~~M3#~~~·~·~~~~JitfkoJit 

fft~~~~~·~-~Mk~,f~~·-~~4*~-Jitfjt~~*o*~* 

~-~-~~~~~··4~M~£*§•k*~~~*-~Jitfk~~*' 
-~~--~~~~~*·k~-*~~·~~~A~~:t~~M3#~ft 

~·~-~~-~£*§•·~~-~~~-~Jt~•*tfs~~-ft~Jitfjto 

~~·~-*~~~~-:tk~~-~~·~A~-m~L-&ili•* 

t!s ~ 77 k*4.lf~Ma~£* § t~ · -~tfjt *4.lf~M~-1Fk*~"'R#£5~:f'1 ~ · 
~~~~-*t!s~·-4~-~~#~~~-~~0 

5.3.2 1f~iir ;t 
1. !l ,& ~~ill .lf~p M :t ~Jt #£ ;~ t1s ~ 
*~1tM~ili~~Jt-ttl~~Jt-tt2•~~~~M*~3~~~~ 

i.A~ · t'i'Jt!l,i.~~ih .4.lf$pMJ-Y-~*#£*:f~~A£ o tt.-iillr~R.Y1-#.1t T.;. 
100 :t * ~ -m .~ • ~r a~~ 1ti CI ) ·r~ it 4~ ili #.JT ,& £ • tt 6 rr J~ 7t:A~ • c 2 ) ~ * 
k£!l,&~m.t~#£5~ • ~i1-f~*1t* · (3) 3!!~ w .~.tU~ili~,&£rn-~aa~~t 
-~·Jitfjt·~·~··4~MJt-~~~~~o 

2. ~c.~% ~~ • .If~ M :t ~t '*~ 1-f. a~ 1t 1:r 
*~1t~~Jt-tt3·~~~~M*·~~+•tt~3~~~~~#· 

-~~a~-~-~-4~M#m:t~~M3#~~~o~-~~-~~a 

Jl%~~%ti~ih~-4.lf~PM · ~A.lf~PMi~-11=#-t~l¥-1t.f£&1~ · ~,r;tt~~~ 
~A·&~·,i.£Mt~tt~-~~M3#+~·~~*~*~--4~M 
;~. * ai- , 4~ %'1 :t ~t .If~ M '*~ 1-f. a~ 1t 1:r o 

3. i)lf ~ ~ #- ij:EJ .~a~·~ J.!ff~ 



30 L. Y Lin & I. S. Hwang, C. S. Wu: A Study on Relative Importance of Economic 
Incentive and Partners Trust under Different Type of Strategic Alliances 

---An Example of Taiwan Soft Drinks Industry 

~~~~~#~-~·4·M~m~~---~M~~~A~·~~75 
%' ~1::.-JJt~iE.l.t~T Hamel 'fA ( 1989) ?fj-1; 'Flt;f~Jt-f!oj~f!-~ '0-~ 

~··~·~--~~·~~~•-¥-*~~-4-MH~·~~~~a-¥-t 
~&*·~~·4·M~~0-~~~~*$-~¥~~~~-~o~~-~ 
••*~~~~k~~•-¥-h~Mft~@·~•k~#~-•~a~•m· 

*~*~-·4·M~·~·~S~~-M~*·~-4~M··~~~~ 
~-~~~~~~-·~-+~~#~-~~M·~~-4-M·~~*~ 
!!. ~'l ~ foj 00 0 

*~~~~~M~m·~(l)~-~§~~M:A*·~~~~~~ 

**f•Mt-~~§~~~··-~Affl~#~~*~~~~~·*~~* 
~f~**~~*·~#m~~--k-8*~~~·•••~~~$1~ 
~~~~~~~*•ox~~~-~•*••~-~-~~••·~kR~ 
*m1oo~~~•, ~t.#1f.~:l!~~·t~ o (2) 7r%~~Ji~ ~~-iii~ : *~~1-:;. ~ 

~~~~#~-~~~-~·••~••~~·~~~~•m·~k~-~ 
»-'-JtR!oj ~~:Jk~l::.-~. '~~~"t*-~~t---A~1!:. ' *o~X.M(f~~~-t»iif»f11. 

1-t~•, ~~~-PH~~•-r1--r1-•, J-:J.~~~~~7r%~~Ji ° C3) ~~~*-~~~ 
M:~~~~~#~-~·4·M~~~~~H~~·~~~~~#~~~ 

1*-~**~'*~*~~~•*m:Jk~H~~-~~~~~*-·~~~~ 
#~·~·~&-~~#-~~~·iE.·~~~--~*-ffl~*~~Ji~~ 

Ji·~HI*-~•&~~~~-~~#Aa~~-~~~&·~-·~~* 
~~?ff~t&a0~1 1*-~~~-®-~~ra~ o (4) IJiC.~jljt,{hJt~ '~J'o.t1t~1f~' 

J'o ~~;fJ_ ~ 'f ;_ fo.JL,I :Jk + tl*;fft Jt ' •1-t ~ ~ a ·t1.1!il t~ ' ~ t. ~ ;ff1: Jt ~ ~ ~ 

~~~OC·~·k£~~*~·4·M~~-~e~-*'•*·~~·ti 
~ f,l:. ~t .1-4} ~ H Jf!. .Jill -He~~ o 
a ··YL a lj'"" """"- ,•·o ~ _, , 1'P:.. tt11,,. 

~*'*~~~-~~~•t·~-~~~-~~~~-*-~,~~ 
~MJ.t#~~-Jt~H~·x•*•~A~~~M~~~#1f.~§·H~· 

~~~~H~~~k*~~ffl~-ff~AOO·~~~*~~~~o 

1t#.l~~~~•7ioo , *~t~~ tl:l -r 711~~7ifoJ1#;f.~ o o) ~f1A~ f 
~~~•, 1ft~aa0 ~ Ji~*•4Jf~pMa0;fiH~ti\~, (2) ~~k~~ft ~~ • , 



Chiao Da Management Review Vol. 24 No. 2, 200-1 31 

-~~~~~~M»-~1t·-~~~~~~~A·~--~~~-4-M 

~-~T~••m3#~·M~i~*•~~k~~ffl~~·~a~~~~ 

.t-·ti.k ~ ~ ft ~ o c 3) j,:J-•• ~ 71'-~!T 1jt1:rr. , ~ jf #.f1 1:1:: ~;t.fx -J.J~1t ~ ~t * , ~ 
~ ~ ~ ~ 9r .g~ ~i !i o c 4 ) ~ i i ~ ~ et!! , ~ tt ·t• m7 ,it tt ~ ~t ~ -15)-7t 1t at 
~ii~' ~11~1i.#.l~~a!)-J~J!t! o (5) J'Jf/Jo~~;f!*-~:l1f.' J-:1-~~ 

htf ~at t-~ 11 1i. o 

*X.~ ' f ~ .t ' #. .-t * ' ( !!\. 89) o 
1 JR 4 Jf~ M ?Jl~ ~ ~ ~t ~i ~PI ~ 

~~~ ~ J, r w /ff.f.£tftli, ~A%~ ..::..Jt,ij , 273-302 ° 

* *;fA-- , ( !!\. 79) 0 r I@ ~ * 4 Jf~p • ~ #£ .f ~·~itt 1t- !.- I@ 't n~ ~ 3!: 
.... 1~1 J ' ( !{ 79) 9. jf 11-11 $If Jt fl· /&. *.f.£ $If tf ft tli .:)( flf , 1-22 ° 

* j- ;fA-- , ( !!\. 80a) o 
1 *-I@ A 'l JR 4 Jf~p M .~t ~4 ~ ~t ~i ~ tt 1t J ' ( !!\. 

8 0 ) 9. jf 11- 11 $If Jt fi'· /&. * .f.£ $If tf ft tli .:)( flf ' 1 -8 ° 

* -t ;fA-- , ( !!\. 80b) o 
1 ~ # ~i A 'l JR 4 Jf~p M ~ f* ~ J , .~iff a :Ill ' A 

+if A fJ ..:::.. + 8 ~..:::.. + }L 8 ' ~ 27 X& o 

*-ktA--, C !!\. 81)o 1 ~;f4~iA'la.Mlf~p%#JJ..~~~f-Jl.J, 9='+1£­
• JR 4 Jf~p M * Ma , #£ i%- .gF 9=' + 1£- 'l ht ~~ fp o 

* -t tA-- , C !!\. 8 2 ) o 
1 ~ ;*" 'f tfL 't + A 'l !#.. :r.JJ n~ it ~ ~ , 0- ~ ~5 fJ ~ 

Jf~. * 4 ~ ... t'.€ ~ ~ J, tt ;k *.f.£ tli Jl, ~ £IS] %. ~ - Jf,ij , 209.,226 ° 

* j- ;fA-- ' ( !!\. 8 5 ) o 
1 JR 4 Jf~p M ~ I@ ~ 1t ~ ~ # J ' .~ iff it '#} "§- tf t/i ' 

~ ..:::..%. ~ .=_,jt,ij , 8-13 ° 

* * ;fA-- , ( !!\. 8 8 ) 0 I@ ~ {£- 'l of Jl. - Jl. • ~ ... ;f~ , -Pt X& , ~ :If:. : 1i; 

~ X. 1t * 'l ~ Ht 0- ~ t1:: X& o 

;ft fi 1l , ( !!\. 8 9 ) J JR 4 Jf~p M - :i11 3!: #JT ~t * 11: # ~t ~~ ~x 7ft A 'l ~ 
,;Jt 1f #t at JR 4 J , .~ iff 1t 'Jf "§- tf tli , ~ 12.. %. ~ £~SJ JtJl , 11 5 - 1 2 7 o 

~ .fL • , ( !!\. 6 8 ) o 
1 tf + 1£- 'l ~ % 11 ~ A a ~ J!J ~!£ J ' 2- JK :f f1 ' 

~-=-%-~..::..Jf,ij, 77-81° 

~ . .fL _. , ( !!\. 7 0 ) o 
1 % 11 #£ .f £l- ~ ,;Jt 9=' + 1£- 'l ~ til ~!£ J ' 2- JK :! f1 ' 

~ £IS] %. ~ £IS] ,lt,ij , 24-31 ° 



32 L. Y. Lin & I. S. Hwang, C. S. Wu: A Study on Relative Importance of Economic 
Incentive and Partners Trust under Different Type of Strategic Alliances 

---An Example of Taiwan Soft Drinks Industry 

#..If tt ~ ;t , c ~ 9o) 0 1t a~ ~~~ t:t 0 >'r ~ 1r lt. _, :r;r -~0 1or ~ 1~& >'r ~ * 
*•1fm~•4D·~*~·~~:~@~1f-MR~~~0 
~ 0 

*- iE. ~ , -tt lEi~~ , C ~ 80) or- .1! m Jlt ~ lf~P M 1~ 3! ~i 4~ ~I 3! ~ ,bff- J'E J , 

(I{ so J r 11- I{ lit! :11 H 1f .i_E #f -:tit tffl :X. !If. , 209-218 ° 

Bloom, Paul N., Gregory T. Gundlach and Joseph P. Cannon, (2000). "Slotting 

Allowances and Fees: Schools of Thought and the Views of Practicing 

Managers," Journal of Marketing, 64, April, 92-108. 

Boyle, B. A. and F. R. Dwyer, (1995). "Power, Bureaucracy, Influence, and 

Performance: Their Relationships in Industrial Distribution Channels," 

Journal of Business Research, 32, 189-200. 

Bronder, C. and R. Pritzl, (1992). "Developing Strategic Alliances: A Conceptual 

Framework for Successful Co-operation," European Management Journal, 

10(4), December, 412-421. 

Candace, Young-Ybarra and M. Wiersema, (1999). "Strategic Flexibility in 

Information Technology Alliances: The Influence of Transaction Cost 

Economics and Social Exchange Theory,"Organization Science, 10(4), 

July-August, 439-459. 

Chiles, T. H. and J. F. McMackin, (1996). "Integrating Variable Risk Preferences, 

Trust, and Transaction Cost Economics," Academy of Management Review, 

21(1), 73-99. 

Contractor, F. J. and P. Lorange, (1988). "Why Should Firm Cooperate? The 

Strategic and Economics Basis For Cooperative Ventures," In F. J. Contractor 

and P. Lorange ( eds. ), Cooperative Strategies in International Business, Mass./ 

Toronto: D. C. Health & Co/Lexington, 1-28. 

De La Sierra, M. C., (1995). Managing Global Alliances---Key Steps for 

Successful Collaboration, Addison-Wesley Publishing Company. 

Deutsch, M., (1960). "The Effect of Motivational Orientation Upon Trust and 

Suspicion," Human Relations, 13, 123-139. 

Devlin, G. and M. Bleackley, (1988). "Strategic Alliances---Guidelines for 

Success,"Long Range Planning, 21 (5), 18-23. 

Doz, Y. L., (1996). "The Evolution of Cooperation in Strategic Alliances: Initial 



Chiao Da Management Review Vol. 24 No.2, 2004 33 

Conditions or Learning Processes, Strategic Management Journal, 17, 55-83. 

Doz, Y. L., P. M. Olk and P. S. Ring, (2000). "Formation Processes of R & D 

Consortia: Which Path to Take? Where Does It Lead?" Strategic Management 

Journal, 21, 239-266. 

Dwyer, F. R. and S. Oh, (1988). "A Transaction Cost Perspective on Vertical 

Contractual Structure and Interchannel Competitive Strategies," Journal of 

Marketing, 52, April, 21-35. 

Dyer, J. H. (1997). "Effective Interfirm Collaboration: How Firms Minimize 

Transaction Cost and Maximize Transaction Value," Strategic Management. 

Journal, 18(7), 535-556. 

Eisenhardt, K. M. and C. B. Schoonhoven, (1996). "Resource-Based View of 

Strategic Alliance Formation: Strategic and Social Effects in Entrepreneurial 

Firms," Organization Science, 7(2), March-April, 136-150. 

Forrest, J. E. and M. J. C. Martin, (1992). "Strategic Alliances Between Large and 

Small Research Intensive Organization: Experiences in the Biotechnology 

Industry," R&D Management, 22(1), 41-53. 

Glaister, K. W. 1996. "UK-Western European Strategic Alliances: Motives and 

Selection Criteria," Journal of Euroinarketing, 5(4), 5-35. 

Grandori, A., and G. Soda, (1995). "Inter-firm Networks: Antecedents, 

Mechanisms and Forms," Organization Studies, 16(2), 183-214. 

Gulati, R. (1993). The Dynamics of Alliance Formation, Unpublished Doctoral 

Dissertation, Cambridge, MA: Harvard University. 

Gulati, R., (1995a). "Does Familiarity Breed Trust? The Implication of Repeated 

Ties for Contractual Choice in Alliances," Academy of Management Journal, 

38, 85-112. 

Gulati, R., (1995b). "Social Structure and Alliance Formation Patterns: A 

Longitudinal Analysis," Administrative Science Quarterly, 40, 619-652. 

Gulati, R., (1999). "Network Location and Learning: The Influence of Network 

Resources and Firm Capabilities on Alliance Formation," Strategic 

Management Journal, 20(5), 397-420. 

Gulati, R., N. Nohria and A. Zaheer, (2000). "Strategic Networks," Strategic 

Management Journal, 21,203-215. 



34 L. Y. Lin & I. S. Hwang, C. S. Wu: A Study on Relative Importance of Economic 
Incentive and Partner :S Trust under Different Type of Strategic Alliances 

---An Example of Taiwan Soft Drinks Industry 

Hallen, V., J. Johanson and S. M. Nazeem, (1991). "Interfirm Adaptation in 

Business Relationships," Journal of Marketing, 55, 29-37. 

Hamel, G., Y. L. Dozand and C. K. Prahalad, (1989). "Collaborate With Your 

Competitors-----and Win," Harvard Business Review, Jan.-Fed, 133-139. 

Harrigan, K. R., 1985. Strategies for Joint Ventures, Lexington Books: Lexington 

MA. 

Hitt, M. A., R. D. Ireland and P. E. Hoskisson, (1997). Strategic Management: 

Competitiveness and Globalization, New York: West Publishing Company. 

Howarth, C. S., 1994. "The Role of Strategic Alliances in the Development of 

Technology," Technovation, 14(4), 36-43. 

Kogut, B., W. Shan and G. Walker, (1992). "The Make-or-Cooperate Decision in 

the Context of an Industry Network," In N. Nohria and R. Eccles (eds.), 

Networks and Organizations: Structure, Form and Action, Boston, MA: 

Harvard Business School Press, 348-365. 

Lin, B. and J. Darling, (1999). "An Analysis of the Formulation of Strategic 

Alliances: A Focus on the Pharmaceutical Industry," Industry Management & 

Data System, 99/3, 121-127. 

Lorange, P. and J. Roos, (1992). Strategic Alliance: Formation, Implementation 

and Evolution, Cambridge, MA: Blckwell Publishers. 

Lorenz, E., (1988). "Neither Friends nor Strangers: Informal Networks of 

Subcontracting in French Industry." In Gambetta, D., (ed.), Trust, Basil 

Blackwell, New York, 194-210. 

Parkhe, Arvind, (1993). "Strategic Alliance Structuring: A Game Theoretic and 

Transaction Cost Examination of Interfirm Cooperation," Academy of 

Management Journal, 36(4), 794-829. 

Pekar Jr., P. and R. Allio, (1994). "Making Alliances Work---Guidelines for 

Success," Long Range Planning, 27(4), 54-65. 

Porter, M. E., 1985. Competitive Advantage-Creating and Sustaining Superior 

Performance, N.Y.: Free Press. 

Porter, M. E. and M. B. Fuller, (1986). "Coalitions and Global Strategy," In M. E. 

Porter (ed.), Competitiveness in Global Industries, Boston, MA: Harvard 

Business School Press, 315-343. 



Chiao Da Management Review Vol. 24 No.2, 2004 35 

Root, F. R., (1988). "Some Taxonomies of International Cooperative 

Arrangements," In F. J. Contractor & P. Lorange (eds.), Cooperative 

Strategies in· International Business, Mass/Toronto: D. C. Health & 

Co/Lexington. 

Saffu, K. and A. Mamman, (2000). "Contradictions in International," Journal of 

Public Sector Management, 13(3), 508-518. 

Scanzoni, J., (1979). "Social Exchange and Behavioral Interdependence," In R. 

Burgess, T. Huston, eds. Social Exchange in Developing Relationship, 

Academic Press, New York, 61-98. 

Shapiro, S. S. and R. S. Francia, (1972). "An Approximate Analysis of Variance 

Test for Normality," Journal of American Statistical Association, 67, 215-216. 

Simonin, B. L., (1997). "The Importance of Collaborative Know-How: An 

Empirical Test of the Learning Organization," Academy of Management 

Journal,40(5), 1150-1174. 

Sitkin, S. B. and N. L. Roth, (1993). "Explaining the Limited Effectiveness of 

Legalistic Remedies for Trust/Distrust,"Organization Science, 4, 367-392. 

Sivades, E. and P. R. Dwyer, (2000). "An Examination of Organizational Factors 

Influencing New Product Success in Internal and Alliance-Based Processes," 

Journal of Marketing, 64, 31-49. 

Spekman, R. E., T. M. Forbes, III, L. A. Isabella and T. C. MacAvoy, (1998). 

"Alliance Management: A View from the Past and a Look to the Future," 

Journal of Management Studies, 35(6), November, 747-772. 

Stuart, T. E. 1998. "Network Positions and Propensities to Collaborate: An 

Investigation of Strategic Alliance Formation in a High-technology Industry," 

Administrative Science Quarterly, 43, 668-698. 

Tsai, W., (2000). "Social Capital, Strategic Relatedness and the Formation of 

Intraorganizational Linkages," Strategic Management Journal._ 21, 925-939. 

Williamson, 0. E., (1975). Markets and Hierarchies: Analysis and Antitrust 

Implications, New York: Free Press. 

Williamson, 0. E., (1991). "Strategizing, Economizing, and Economic 

Organization," Strategic Management Journal, 12, 75-94. 



36 L. Y Lin & I. S. Hwang, C. S. Wu: A Study on Relative Importance of Economic 
Incentive and Partners Trust under Different Type of Strategic Alliances 

---An Example ofTaiwan Soft Drinks Industry 




